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UA & CALS BRAND PLATFORM

What is the UA Brand and how do I represent it?



UA BRAND PLATFORM
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INSPIRATION
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UA KEY MESSAGES
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UA BRAND ESSENCE

• PROGRESS

•

• CONFIDENCE

•

• OPENNESS

•

• ADVENTURE

•

• DETERMINATION

•

• INSPIRATION

•



CALS BRAND PROMISE
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“SCIENCE AT WORK"
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CALS KEY MESSAGES
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CALS VALUES

• ACTION

• CURIOUSITY

• CONNECTEDNESS & 

PARTNERSHIPS

• SUCCESSFUL 

GRADUATES

• IMPACT, 

UNDERSTANDING THE 

CONSEQUENCES OF 

OUR CHOICES

• LEADERSHIP

• HANDS-ON STUDENT 

EXPERIENCE
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CALS BRAND ESSENCE

• CONNECTEDNESS

•

• INTEGRITY

•

• RESOURCEFULNESS

•

• SERVICE

•

• TRAILBLAZING

•

• VITALITY

•



EXPRESSING BRAND IN WRITING
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CONNECTEDNESS

•

•

•

•

•

•



EXPRESSING BRAND IN WRITING
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INTEGRITY

•

•

•

•

•

•

•



EXPRESSING BRAND IN WRITING
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RESOURCEFULNESS

•

•

•

•

•

•

•



EXPRESSING BRAND IN WRITING
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SERVICE

•

•

•

•

•

•



EXPRESSING BRAND IN WRITING
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TRAILBLAZING

•

•

•

•

•

•

•

•

•

•



EXPRESSING BRAND IN WRITING
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VITALITY

•

•

•

•

•

•

•

•

•

•



SOCIAL MEDIA TIPS

Represent the UA, and your objectives, on social!



UA ON SOCIAL MEDIA
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PROFILE PHOTOS



UA ON SOCIAL MEDIA
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SOCIAL MEDIA GOALS
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WHAT ARE YOU TRYING TO ACHIEVE?

•

•

•

•

•

•



SOCIAL MEDIA GOALS
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S.M.A.R.T (Specific, Measureable, Achievable, Realistic, and 

Timely)
•

•

•

•

•

•

•

•

•

•



CONSIDER YOUR AUDIENCE
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LOOK AT YOUR AUDIENCE

•

•

USER BEHAVIOR: LIKE VS. SHARE

•

•



WHO WILL SHARE MY CONTENT?
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Unit Most Likes 2nd Most Likes

The UA M, 25-34 (16.3%) M, 18-24 (16.2%)

Alumni Association W, 25-34 (18.2%) W, 35-44 (14.7%)

F.F. School of Music M, 25-34 (16.7%) W, 25-34 (15.8%)

UA Football M, 25-34 (15.4%) M 18-24 (14.9%)

Eller College M, 25-34 (26.8%) W, 25-34 (19.3%)

Arizona Law W, 25-34 (21.4%) M, 25-34 (19.1%)

Health Sciences W, 25-34 (17.6%) W, 18-24 (16.3%)

Student Affairs W, 25-34 (20.7%) W, 18-24 (13.0%) 
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Unit Most Likes Most Engaged

The UA M, 25-34 (16.3%) W, 45-54 (13.6%)

Alumni Association W, 25-34 (18.2%) W, 25-34 (17.0%)

F.F. School of Music M, 25-34 (16.7%) W, 25-34 (15.4%)

UA Football M, 25-34 (15.4%) M, 25-34 (15.4%)

Eller College M, 25-34 (26.8%) W, 25-34 (14.6%)

Arizona Law W, 25-34 (21.4%) W, 35-44 (14.1%)

Health Sciences W, 25-34 (17.6%) W, 45-54 (20.9%)

Student Affairs W, 25-34 (20.7%) W, 45-54 (19.6%)

WHO WILL SHARE MY CONTENT?



NOW WHAT? 
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SHARE-WORTHY CONTENT IS…

•

•

•

•



CONSIDER YOUR PLATFORM
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DISTRIBUTION IS NOW KING

POST CONTENT TAILORED FOR THE CONTENT PLATFORM
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Recycle Example: Pearl Harbor Memorial
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Recycle Example: Pearl Harbor Memorial
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Recycle Example: Pearl Harbor Memorial
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Recycle Example: Pearl Harbor Memorial



CONTENT DISTRIBUTION LITMUS TEST
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FREQUENCY

CONNECTION

CONNECTION



SOCIAL CONTENT CREATION 

TIPS

Photos, video, GIFS…oh my!



VIDEO TIPS
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VISUALLY DRIVEN

ONLY HAVE PHOTOS?

SHORT AND SWEET



PHOTO TIPS
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PEOPLE IN ACTION

NARROW IT DOWN

RULE OF THIRDS



RULE OF THIRDS

36



REACHING STUDENTS? GIFs!
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GIPHY.COM/CREATE/GIFMAKER



QUESTIONS?

Find me on Twitter:

@sabreangel
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